d510ssf0 SMEs gAad09a
h Sep— —

(KRG av Uvuu

SMEs Thriving in a digital world
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The New Retail Rise Of ...

Urbanization Customisation Connectivity Automation

nowiluiloogodu Us:qugrSonain ADWAUWUS MsSMYIUSAIUIT
AWNEU BouleoluBaa
MIKa....awisolUias

SOLMLMSOANAIKDOLNAC IlaxMsaanaooulau lag Anu3s:3cud IKdovawa




1 Experience
o’ @ P
.O(\ Slgnature
-

.ik;
&
Ly

A0UIKUIYEIATY
Ao UszdunisnigaianAa
“oowlauuazooulaunaunasuy”

A A

SODMOMSAANAIKDOLNNA Ta:mMsaanaooulau lag AnUIS:SCUU IKdoSWa



New Retail Concept
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Restaurant Transformation
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Aliliabé Group
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https://www.youtube.com/watch?v=NrmMk1Myrxc
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DASH

BUTTON

Amazon to disconnect all Dash
buttons by month's end
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DASH BUTTON

https://www.youtube.com/watch?v=-OgPTCOEB48
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https://www.youtube.com/watch?v=-OgPTC0EB48
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The New Refail
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Merchandising Customer Profile Sales Transaction Service level Agreement
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* Call Center / InsAwni

* Social Commerce : Facebook + Line + IG
® Market Place : Lazada Shopee

* Mobile Application
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Aware Appeal Ask Act Advocate
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Aware Appeal Ask Act Advocate
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dooeno MsAasovmMoMsaoouladia:msadoansenu Customer Journey
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e NN V]{: 1] MOVE SEAMLESSLY [P
BETWEEN CHANNELS

l « JIM 18 BCROLUING THROUOM MIS
INETAORAM BTORIES ONE DAY AND
QETH INSPIRED BY AN AD FOR A NEW
MODEL OF 218 FROM THERESTRICN. ME

SWIPES UP ON THE CALL-TO-ACTION AND
READS UP AROUT THE PRODUCT.

I

G

2. JIM IMMEDIATELY OFENS MID
BROWIER AND BEARCHES FOR
THE PRODUCT NAME. HE READS BOME
REVIEWE, AND LOOKS MORE AT PRICING
AND PHOTOR, BUT DOTENT PURCHASE. 3 + ATEW DAYS LATER, JiM 18

SCROLLING THROUOM HIS FACIBOOK
NEWSE FEED AT WORK AND A FACEROOK
VIDEO AD FOR THE BAME MODEL OF B8
PULLE HIM BACK IN. HE WATCHES IT AND
SHARES IT WITH A FRIEND.

- ”~
mmmmm >

4 « AFTER DISCUSBING THE PRODUCT WITH A FRIEND,
JIM 18 PRETTY BURE THESE ARE THE 818 HE NEEDS
FOR HIB UPCOMING TRIP. HE SEARCHES THE BRAND AND
MODEL NAME IN OO0OLE ALONG WITH THE KEYWORK
“BUY". HE CUICKS THROUGH TO THEBESTEKIS WEBSITE
AND ADDE A PAI TO HIE CART.

BUT NEVER FEAR -~ WITH THE FACEBOOK
PIXEL JIM 18 ADDED TO A CUSTOM
AUDIENCE ON FACEBOOK.

« JIM BEES AN INSTAGRAM VIDEQ
AD THE FOLLOWING WEEK (JusT

 —
remmm . /)

THOSE 8181
L] « HE CLICKS ON THE AD, AND FINALLY
MAXES THE PURCHASE.
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CROSS-CHANNEL CAMPAIGNS

TIRR LY GETTER PERFORMANCE. <

"8 S0 "e S "8 S " e S

No Facebook ads

0o 50 so o (+ other media) Sh 66 48 &
CONTROL
9% 1% se 58 S8 be O— B e 5o Se e
mm mm AR ARVAR
30% +
— f D _I.I.I_
]4% a9 08 " e " - " e 0w "8 e
® % @8 e 5@ LE R N ] " e a8
TREATMENT onn o Facebook ads un-an onnn Lift in Search KPIs
it (+ other media) AT AR
L A

anmBoloanmsiTuluunun T2

weoasoisn 11 %  IEEHE

21%

B Bought immediately
B Bought later online

! Bought later in a physical store 'IOO/O
l Have never purchased a product MORE PAID
they've seen in a social post SEARCH-REFERRED

_ VISITS
B Other reaction
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4 PRACTICAL TIPS
TO HOLISTIC ONLINE
ADVERTISING
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A. Khow
THE DATA % |

TRAFFIC SOURCES
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Create confusion in the market GCEEEEEEEEEEENENEENEEEEEEEEE—— 71% )

Damage credibility o 56% §

Make it harder to compete —~ CE————— 30% T

]

Interrupt or slow down sales cycle ~@E—— 29% &

Hinder ability to generate leads  CE———— 28% 15

w

Jeopardize brand trademark status ~ SEEEE————————— 27% @

B. Keep your :
° Embarras employees or lower morale — SE——% 26% Q
Increase costs  CEEEE———— 23% G

Cause loss of revenue  SE—— 16% é’_

Other affects ® 1% £

] | j
\ : ) , @
/ / | N A &
VISUALS TONE UNIQUE SELLING
PROPOSITION
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C. Leverage retargeting across

NETWORKS

97%

OF FIRST-TIME SITE
VISITORS WILL LEAVE
YOUR SITE WITHOUT
PURCHASING
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D. Find more people similar to

YOUR SEARCH
PROSPECTS
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“Strong Call To Action”
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Digital Marketing Funnel (Tools)

« g SEO/Social Media/PPC
<A @O0
SEQ, F MQ Click-Throughs

OP
OF FUNNEL
(TOFU)

~ Landing Page Bounces
o Optimization (ie. leaves
iy = =
a 3 L Content Read
>0 Marketing S
S Le
= Bas Website y-.
. Optimization " o - —
- Email Prodiiets MARUQIASOVUO
Marketing
[
=25 IWOESI0EIOQUNE)
[: S50 " Customer
Q g ) Experience Loyalty
Social Media
Optifiization [i U @ m CustomerAdvocates
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ontent
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MARKETING
BLUEPRINT



ATTENTION SPAN
5ovIoalaul

8

SECONDS

THE AVERAGE ATTENTION ~ THE AVERAGE ATTENTION  THE AVERMTTENTIUN
SPAN OF A HUMAN IN SPAN OF A HUMAN IN SPAN OF A
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Engagement by Social Channel

A measure of time spent on site by traffic source
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https://www.yotpo.com/blog/instagram-engagement-rate/
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